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Abstract

While the brand and its management have ruled in the marketing of consumer goods and services, industrial brands have
been very slow in gaining a marketing position for themselves. Perhaps this is due to the belief that brands are very
unspeakable in the face of an organizational buyer whose decisions are based on logical and reasoned reasons. Providers
of products and services in the petrochemical market, in order to remain in the wotld competition, seek to gain a
competitive advantage through the strategic use and development of brand value. Heavy competition in the
petrochemical industry among countries requires that attention be paid to the brand debate in Priority should be given,
especially companies related to the petrochemical industry in Iran due to sanctions issues, they can move by creating a
strong industrial brand to protect their customers. In this research, the design of the brand performance model in the
petrochemical industry was discussed. By conducting consistent interviews with brand experts in the petrochemical
industry, as well as library studies, the concepts and basic components of brand performance were identified. Out of the
28 components identified in the qualitative analysis, 11 components remained, which became the basis of the analysis.
The result of the confirmatory factor analysis showed that out of the 11 components mentioned, only 7 components
significantly explain the performance of the brand. These 7 components are: sales efficiency, innovation in response,
modeling, brand-oriented organizational capital, organizational competitive strategies, product quality, production and
sales volume.
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Table 1- Summary of the research done on the subject of the research.
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Figure 1- Research algorithm.

13,8 ey Glate 53 b st ool > Dledb! G138 sl s,

Yy.

]
3

YVE=YYY taoein VY0 Y Gl F oyl (Voyos c‘ﬁb.j‘)u LS"JI’MJ Sladlas [ gia



Yy

i
4
:i“

T

Jb:ﬂw:},e:}i_'})b.

©laaebphl (xS ol b glabuls Oldlas gla hgy 51 Sl (_;JJTCQ S (a5 ol 03 ilabials gla by, )
el o o3l 5 2l eanass L;Lmlillij SMme 5 Lour g3 sode Y e (AL

O] ol 1l 35 b 5l andlaesgo amal (3,55 51 AT 50 5 SleMbl oS o jslatens ( hass ol o 1 shs slais, Y

Jols ol oo (g ol analom ool 00 4 S0 0 018,35 L -l 31 ofioss S DD (65513 5 5 shatoay .ol 0 (55l o

Azen oLk 5 L0y eeaaseie 5303 5les S 5

S 03 55 s oSS 5 Tt 035 )3 OIS ol o e STl ki (S3lusds 5 0 0352 S Jolls gl e S
ot 3 Ol ool LS (paetis 7y Ol (orfin 4 aobe (oet R oS (oet R S s S5 Y
o gLzl Olsiear lilosls 3imes 4 1y G Jul 3 UL B JolS 5 sba (651K oo s LT Loyl 5 s b 25 Olaite oS o
Al Sl sy ot 53 o S i AL 3 Bl S ol 5 (5T sl 3 03,8 ik A3
S5 55 ol i)l Jols oS ol e 18 FYA L 1 ES,S yl asame 53 bl 5 s b pllidlS S slass

iles gy 2lolil Ll )l 5 ol 2l b Jad e s 3 plulil S

i ‘5)Lci wiges -

10055 03l 3 guoes ansl (5l 31,558 e b 3l (G (5 Lol danal> £ 05,5 3l (,)N &}QWJB\J:»&::’JQ.@;

B Nz [p(7-p)]
T W= na+ 22 p(1- I

ol 3 aS

oY dged oo Jild=1

(0B oo L8 TYY Gados ol 53 4S) 6)uTw@W:N
Analr )3 Cdoo 2355 S = P

)‘ onT&;\.wéiz )‘J:LA c'/' 0 L;Ua;— )‘u\.a.d u:ﬁ;)kﬂ )}L.)j‘k\.:&ﬁ U'-’-\ )J) b)‘v\;b\-«.ﬂ‘ JLGJ.: c:_)js djv\" )‘ éJwTs:M.nJ‘\.g ‘)\JJM:ZC(/Z

(Bl VAT lslsl U 5 s

s S 53 000 ply eleml oo 53 Vpems) 5500 all 55510 5l Jeos BB o3k b Gives Jaun o s sl = d

(sl
Dl el Osle p"Y G305 g Jil~ 13

627(1.96)2[0.5(1— 0.5)]

"= (627= 1(0057 + (1.96705(7— 05)] <0

58 B o 3 525 sl 45 A o 8 TFA R 5505 e il Lol
G5yl (g g ylaiel Y=Y

J?l"«’ﬁ“i}’.ﬁ VTS (’JN Slresls 5 Sledbl 1y ! o 6J:§e)'|.,\3| O 058 colin ¢ ags o glaacs Ows(..g.a 5 g;'i.'.

Ll Sy BBk olay oY T2l s alss 3l (Sl il Al g s 2 (5 SN il Al s oS (6 S

1 Validity 2Reliability



Ol 4 A eslinal o8, Aol Sy Sl aeliiow n olo) Sheiw S g ool 5o bl 6JJT>J§\)J.A}2L3WL&A resls
bj..\,&ftp-jlzu «,laﬁ)a RTY &Lu')\uﬁW})}J‘)MJA.>)}.A)>QUT)‘}&;JBEC}QK?)L;}‘)QMW);)}H&

O35l o3 eslaialsyge (6, o3l Il oLl e Cga 5 )l3 0pLll Q}.cj@b} St SO L O (6 pdoslazel «ds ey HLL
6‘;: SPSS )\)3‘(’): )\ oslaiw! L: J&J U'i‘ Sl 0l oslanul u\.&b ~* Lhuf«)) u.w}'@bj w;v.g.a )‘ SCL.:}JS &LL‘T ui‘)J )\

038550 ¥ dgudom 58 4 e glaadlse

by gy Uil 05900 =Y Jgu
Table 2- Cronbach's alpha estimate of the questionnaire.
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Table 3- Weight of the presented criteria.
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Table 4- Final importance coefficients of indicators related to brand performance.

39 Sl il o 39 Canodl cul yo
40.12 iy 5l 2T 83.89 5 0% (25
67.04 &l sl 78.7072 ENCS

80.8085 et slosles (slacle pu 45.1785 SULENYE




aolol -¥F Jgus
Table 4- Continued.
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Table 5- Distribution of age group of sample members.
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Table 6- Education level distribution of sample members.
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Figure 2- Factor loadings of second-order factor analysis of factors affecting brand performance.
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Figure 3- Significant statistics of second-order factor analysis of factors affecting brand performance.
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Table 7- Summarizes the results of second-order confirmatory factor analysis of factors

affecting brand performance.
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Figure 4- The final model of factors affecting brand performance in the petrochemical industry.
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Figure 5- The final model of factors affecting brand performance in the petrochemical
industry based on importance coefficients.
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Table 8- Descriptive indices and normality test of model variables.
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Table 9- Results of t-student test and binomial ratio in determining brand performance status.
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