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Abstract

The purpose of the current research was to present a sensory branding model with an emphasis on fintech in order to
improve Sepeh Bank's current accounts. This research was descriptive-survey in terms of exploratory purpose and in
terms of data collection method and was analyzed with mixed research method (qualitative-quantitative). Mixed
methodology is based on the paradigmatic principles of pragmatism. In terms of the approach, induction and strategy
used in this research, the data strategy of the classical foundation. The findings of the qualitative section indicate that 10
main categories, 22 sub-categories and 69 primary codes were identified. The main categories include customer retention,
customer attraction, customer sensory techniques, sensory marketing, emotional engagement, fintech, competitive
factors, sensory branding strategies, brand revitalization, product and setvice advantage. The findings from the
quantitative part also showed that the obtained dimensions have a significant effect in strengthening and improving
Sepeh Bank's current accounts. In terms of the innovation of this research, it can be said that sensory branding is a young
science that has flourished in the field of customer experience management. In the current study, an effort is made to
take a further step, that is, in additional to conceptualizing the subject of sensory branding, a comprehensive and
indigenous model based on scientific research methods and with an exploratory approach is presented.
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Figure 2- The final research model (output of Max QDA software).
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Table 4- The results of fit indices of measurement models in confirmatory factor analysis.
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Figure 4- Confirmatory factor analysis measurement model (standardized estimation).
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Table 5- T-statistics and factor loadings of confirmatory factor analysis.
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